Table 9.1 Scientific, artistic and professional qualifications of teachers and teaching assignments
	Name and family name
	Suzana Djukić

	Title
	Full Professor

	Name of the institution employing the teacher full-time or part-time, since when
	Faculty of Economics, University of Niš
From 1994

	A narrow scientific or artistic field
	Business Management

	Academic career

	
	Year
	Institution
	Scientific or art field
	Narrow scientific, art or vocational field

	Election to a title
	2017
	Faculty of Economics 
University of Niš
	Economic Sciences
	Business Management

	Doctorate
	2007
	Faculty of Economics 
University of Niš
	Economic Sciences
	Marketing

	M.Sc.
	1998
	Faculty of Economics and Business 
University of Belgrade
	Economic Sciences
	Marketing

	Bachelor
	1992
	Faculty of Economics 
University of Niš
	Economic Sciences
	Economics

	List of subjects the teacher has been accredited for in the first or the second degree of studies

	No.

1,2,3..
	Code of the subject
	Name of the subject
	Model of teaching
	Name of the study program
	Study type

 (UPS, SPS, UAS, MPS, MAS, SAS)

	1.
	20.4533
	Marketing
	Active teaching
	Economics
	UAS

	2.
	20.4586
	Marketing Communication
	Active teaching
	Economics
	UAS

	3.
	20.4580
	Consumer Behaviour
	Active teaching
	Economics 
	UAS

	4.
	20.7320
	Relationship Marketing
	Active teaching
	Economics 
	MAS

	5.
	20.7353
	Services Marketing
	Active teaching
	Economics
	MAS

	Representative references (minimum 5, maximum 10)

	1. 
	Станковић, Љ., Ђукић, С.  (2009, 2013, 2021). Маркетинг. (уџбеник) Универзитет у Нишу, Економски факултет. 619 страна.ISBN 978-86-6139-070-8,  COBISS.SR-ID 200787980.

	2. 
	Станковић, Љ., Ђукић, С. (2014). Маркетинг комуницирање. (уџбеник) Универзитет у Нишу, Економски факултет. 425 страна. ISBN  978-86-6139-090-6, COBISS.SR-ID 206178316.

	3. 
	Ђукић, С. (2016) „Анализа детерминанти конкурентске позиције великих предузећа у Републици Србији“ у: „Унапређење конкурентности Републике Србије“  (редактор Бојан Крстић) (колективна монографија). Економски факултет Ниш, стр: 179-219 (66889 карактера), ISBN 978-86-6139-121-7, COBISS.SR-ID 224274444. (М43) 

	4. 
	Ђукић, С. (2015) „Маркетинг иновације као кључни фактор конкурентске предности предузећа“, у: Утицај иновација на пословне перформнансе предузећа, (редактор Љиљана Станковић), (колективна монографија), Економски факултет Ниш, стр: 125-174 (108339 карактера),  ISBN 978-86-6139-098-2, COBISS.SR-ID 220613644. (М 42) 

	5. 
	Ђукић, С., Станковић, Љ. (2015) The Role of Marketing in the Process of Overcoming the Crisis of the Enterpise, Тематски зборник: The Determinants of Competitiveness, Faculty of Economics, Niš (eds. B. Krstić, Z. Paszek), pp. 77-92, ISBN 978‐86‐6139‐113‐2 (M 14)

	6. 
	Ђукић, С., Станковић, Љ., Лепојевић, В. (2015). Improvement of Innovation Capacity of SMEs in Republic of Serbia by Connecting with Key Stakeholders, Inzinerine Ekonomika-Engineering Economics, Vol. 26, No. 4, pp. 431-441.1233.

	7. 
	Лепојевић, В., Ђукић, С. (2018) Factors Affecting Customer Loyalty in the Business market – An Empirical Study in the Republic of Serbia, Facta Universitatis, Series: Economics and Organization, Vol. 15, No. str. 245-256.  (М 51)

	8. 
	Ђукић, С., Ђорђевић, Б., Бербер, Н. (2018) Uticaj ponašanja zaposlenih na percipirani kvalitet usluge, Marketing, Vol. 49, Br. 1, 2018, стр. 19-29 (М 51)

	9. 
	Ђукић, С, Станковић, Љ. (2014) Problems in the Valuation of Business Customers, Economic Themes, Vol. 52,  No. 4, pp. 389-401, ISSN 0353-8648 (M 51) 

	10. 
	Ђукић, С. (2014) Потрошач као учесник иновационих мрежа, Маркетинг, Вол. 46, бр. 1, стр. 3-11,  ISSN 0354-4699 (M 51)  

	Cumulative information about teachers scientific, art or vocational activity

	Total number of citations
	Over 100

	Total number of papers from the SCI (SSCI) list
	2

	Current participation in projects
	National: 1
	International:  1

	Specializations   
	TEMPUS Project JEP 41103-2006 Master of Science: “International Business Development”. Grand holder: High School 
Erasmus+ staff mobility for teaching/training (RS NIS01) 03.05.2022.-07.05.2022.

	Membership of Professional Bodies: 

1. Serbian Marketing Association (SeMA) 

2. Science Association of Economics of Serbia 

3. National Consumer Protection Association 

Editor-in-chief of the international journal Teme, Journal of Social Sciences published by University of Niš (Republic of Serbia), 2016 – 2024.
Member of the Editorial team in national journal Marketing published by University of Belgrade, Faculty of Business Management and Serbian Marketing Association,  2015 – present.


